AHHOTanus pado4eil mporpaMMbl JUCHHUIIMHBI MPOrPaMMBbI MPO¢eCcCHOHAJIBLHOM NMepenoAroTOBKH
«MeHem:xkMeHT B c(epe KyJIbTypbI»

1. HanmeHoBaHHe AUMCHMIIJIMHBI: «MapKCTI/IHF KYJBbTYPHBIX ITIPOCKTOB)

2. ABTOp-COCTABMTEJIb: IIPENoJaBaTeib Kadeapbl MEHEIKMEHTAa U KyJbTYPHOW HOJIMTUKU
OAHO «MBIIC3H» Jlykunosa O.B.;

3. ®opma odyueHus: OUHas C MPUMEHEHHEM JIUCTAHIIMOHHBIX 00pa30BaTEbHBIX TEXHOIOTHIA;
4. Ileap ocBoenus aucumuiiuHbl: Obecniedenue 00y4arOMMXCsl 3HAHUSIMUA COOTBETCTBYIOIINX
MIPUHLIMIIOB TEOPUHU U MPAKTUKHU MapKETHHIa, KOTOPbIE MOTYT ObITh IPUMEHEHB! B KOHTEKCTE COIMaIbHO-

KYJIBTYPHBIX M SKOHOMHYECKUX U3MEHEHHIT;

5. OcHoBHBIE TEMBI JUCHHUIIJINHBI:

Ne i/ HanmenoBanue Tem (pasaenos) Cozepxanue TeM (pa3Jenos)
Tema 1 Bsenenne B MapKeTHHT KylIbTYPHBIX BBenenne B KOHTEKCT MapKETUHIA H €T0 IPAKTHKU. OCHOBHBIE IIPOLIECCH
MPOEKTOB MapKETUHIOBOMW JICSTEIbHOCTH: TOHATHHHBIN anmapaTr MapKeTHUHIa, IIPOIYKT,
yciyra, HOTpeOUTeNH, KOHKYPEHIHS, CTPATerndecKHii BBIOOp, CTpaTerys.
IpaxTHdyeckue IPUMEpEI 3 ASSATENBHOCTH YIPEXKIEHUI KYIbTyPEL
Tema 2 IleneBsie ayauTopuu Kax nccneoBats, KapTUpOBaTh, M yIUTHCS Y IOTEHIHANBHOH ayauTopun? Kax
BBITTIIAUT CYIIECTBYIONIAs, IIOTEHIMAIbHAS 1 HeKeTaTenbHas ayauropuu? Uro
MBI 3HaeM u3 HuX? Kak u3MepuTh NposBICHUS ayJUTOPUU U CHOPMYITUPOBATH
OBEJICHYECKNE MOZIEIIH Ky/IbTypHOro norpednenns? Kakue teopernieckue u
Hay4YHBIC MOJICIIH CYIIECTBYIOT?
Tema 3 Koukypentsl. [lozunuonuposanue. KonkypenTnslii ananu3. [IpsiMble, 1 KOCBEHHbIE KOHKYPEHTHI, KOHKYPEHTHI 32
IlenooOpazoBanue BHUMaHue. [Tozunmonuposanue. LleHooOpa3oBaHue KaK MapKETHHT OBBIiH
HHCTPYMEHT.
Tema 4 Kanans! KOMMyHHUKaIU PasHOBHIHOCTH KaHAIOB KOMMYHHUKauH. COOCTBEHHBIE, IPHOOPETCHHEIE,
IUTIAaTHBIE KaHAJIBI KOMMYHHUKAMU. KOMMYHHKaIlOHHAs CTpaTerus.
Tema 5 CobcTBeHHbIe KaHATbl KOMMYHHKaIIH CobcTBeHHbIe KaHATbl KOMMYHHUKAIUH YIpEKACHUS KyIbTyphl. [lopTan, caiT,
NeHAnHT, MUKponeHauHr. ColpanbHele cetd U social media marketing.
Mbitnmapketunr. bpena-menua
Tema 6 IIproGpeTeHHbIe KaHAIBl KOMMYHHUKALHH ITapTHepcTBa Kak CTpaTerMYecKHii HHCTPYMEHT MapKeTuHra. B3anmonelicteue
co CMI. Pa6ota ¢ nunepamu MEeHHi. User generated content. BupycHsrii
KOHTEHT.
Tema 7 IInatHble KaHAIBI KOMMYHUKAILUH TapretupoBanHas pexnama. Mapkermieiic. Pacceiiku. HaTuBHbIe HHTErpanuu.
Undnroencepst. KonrekctHas peknama. Meanaceru. Penyrarpontast pexiama
Tema 8 IInanupoBaHue MapKETHUHIOBBIX [InanupoBanue koMMyHuKauuu. Meauarmias. [lnanupoBanue Gromxera Ha
KOMMYyHHKaIUH MapKETHHIOBble KOMMYHUKAIHU

6. @opMBbI TEKYIIEro KOHTPOJIA ycneBaeMOCTH: Y CTHBIH orpoc, [IpesenTanus tem scce;
DopMoii IPOMEKYTOUHOM ATTECTALUH SIBIISICTCS 3a4eT ¢ OLICHKOI B (hopMe MMCbMEHHON padoThI

— 9CcC¢€.
7. Jucuuninaa gopMupyer cayaeroume KOMIeTCHIIMA:
Kon
ITnanupyemsie pe3ysbTaThl 00ydEHHUs
KOMITeTCHLH CozepixaHue KOMICTCHIHH
u 10 JUCHUIUIHHE (MOJYIIIO)
TICK-2 CrocoOHOCTh K TAKTHYECKOMY 3HaTh 0a30BbIe METO/bI KOOPAMHALIMHU B TAHHOW cepe AesTenbHOCTH;

YIPaBIEHUIO IPOIIECCAMU OpPraHH3alUH
1 IUTAHUPOBAHMS [IPOU3BOJICTBA,
PYKOBOJICTBY BBIITOJIHEHUS THUITOBBIX
3aJa4 TAKTHYECKOTO IIIAHUPOBAHUS
IIPOU3BOJICTBA

YMeTb BbIOUpaTh Hanbosee aIeKBaTHbIN YIPaBICHYECKON CUTYal[ii METO/
KOOp/IMHAIMH.

Bnanets HaBBIKAMH COOTHECEHHs COOCTBEHHBIX YIIPaBICHUECKUX PEIICHUN U
COLIMOKYJIBTYPHOI'O ¥ IIPABOBOI'0 KOHTEKCTA.




8. OcHoBHas JMTepaTypa:
1. Masunknaa E.M. MapketuHr B OTpaciusax W cdepax HOeareiabHOCTH (2-¢ W3IaHHE)

[DnekTponHbIi pecypc] : yueOnuk / E.W. Masuikuna. — DJIEKTpOH. TEKCTOBbIE TaHHbIe. — M. : Jlamikos
n K, Ai Ilm Op Menmma, 2017. — 300 c. — 978-5-394-01285-3. — Pexum poctyna:
http://www.iprbookshop.ru/57160.html

2. MapKeTHHT-MEeHeDKMEHT: YYeOHUK M TPAKTUKYM Ui OakajgaBpHara M MarucTparypbl/
nox pex. U.B. Juncuma, O.K. Oituep. — M.: U3natensctBo FOPAIT, 2016. — 379 c. Cepus: bakanasp u
MarucTp. Axamemudeckuii kKypc. Pexum pmocryma: https://www.litres.ru/nikolas-koro/marketing-
menedzhment-uchebnik-i-praktikum-dlya-baka-11960327/



